
The purpose of this discussion is

to examine reasons, realities and

ramifications of noncompetes for

our industry.

Simply stated, a noncompete

provision prohibits an employee

from leaving their employer to

accept a position with a

“competing” employer. The

definition of a “competing”

employer varies widely by contract

and company. Does Federated

compete with May? Most would

say yes. But it’s more complicated

than that. Look at another example.

Privately held Meijer Company

operates 150 stores in five

midwestern states, overlapping in

10 trading areas with May (such as

Muncie and Lafayette, Indiana,

Mansfield, Ohio, etc). No Meijer

store is mall based. The stores,

more akin to a WalMart

Supercenter, average 260,000

square feet and consist of a full

supermarket, house and garden

area, apparel, pharmacy, pets, toys

– over 40 different departments.

Does Meijer compete with May?

According to their executive

noncompete provision, the answer

is yes. A former May executive, out

of work for over a year, was not

permitted to consider a position

within the company. Another

example, not as extreme as Meijer,

but intriguing – does Victoria’s

Secret compete with May? May

says yes and is scheduled for a

court battle with Victoria’s Secret

over the employability of a former

executive (as of this writing,

September 2003). 

We are not singling out May

Department Stores. Federated,

Gap, Limited, JC Penney and many

other larger retailers and wholesale

manufacturers are following suit.

There is clearly a trend to make

noncompete provisions as

restrictive as possible, without

being deemed as unenforceable by

the courts. 

Protecting Company
Assets, or Stifling
Competition and
Creativity in our
Industry?

Framing the Issue

In 1993, few had ever heard

of the term Ònoncompete

provisionÓ. Ten years later,

these clauses in employment

contracts have become the

norm rather than the exception

for a number of executives at

many of the larger retailers

and wholesale manufacturers

in our industry.
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the company and collect money

due from his Macy contract.

In 1995, May Department Stores

filed a suit against The Bon Ton

Stores and Heywood Wilansky, itÕs

former President and CEO of

FoleyÕs who had accepted the

same position at Bon Ton. The

basis of the suit was the

ÒnoncompeteÓ provision in his

contract. The lawsuit was settled,

but not without May making its

point that it would vigorously

enforce the noncompete provisions

in the contracts, which by this time,

it had in place for itÕs executives

down to the GMM level.

In 1998, Federated decided to

vary its legal strategy to enforce its

noncompetes, this time filing suit

against Herbert Mines Associates,

an executive search firm. The

lawsuit accused Mines of having

Òwrongfully, intentionally and

maliciously induced, or joined with

Venator in inducing, Matthew Serra

to breach his contract with SternsÓ.

Mr. Serra was CEO of FederatedÕs

SternÕs unit, and had joined

Venator Footlocker Worldwide

division as President and CEO.

The suit was subsequently settled,

the terms of which were

undisclosed. A number of us in the

search industry received a letter 

at the time from Federated,

informing us of the action and

communicating their intention to

take an aggressive posture on the

noncompete issue. The implied

threat was clear.

In late 2000,

May Department

Stores demon-

strated that it

would seek to

enforce its

noncompete

provisions below

the Principal level,

when it obtained a

restraining order

against Linda

Knight Quick, to keep her from

joining JC Penney. Quick had been

SVP, Advertising and Sales

Promotion for MayÕs Houston

based FoleyÕs division. Quick said

she sought work in Dallas so that

she could live full-time with her

husband, Mark Quick, who is

president of Fossil Accessories.

The pair had been married 18

years and commuting between the

two Texas cities for the past five

years. Her attorney stated,

ÒNoncompetes have to be

reasonable and this one we believe

is unreasonable because it is so

broad it would prevent her from

doing anything, from working at

PenneyÕs or any other company

that did more than $25 million,

which takes out a

huge segment of

the industry.Ó  A

May spokesperson

said, ÒLinda

QuickÕs

acceptance of a

position with J.C.

Penney, one of our

competitors, clearly

breaches her

contractual

obligation with

May. Ms. Quick had access to and

used vast amounts of confidential

information about May that can be

very valuable to a competitor. We

intend to enforce our rights

vigorously.Ó A trial date was set for

six months after the restraining

order and due to the

circumstances, Penney chose not

to wait to employ Ms. Quick.
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Interestingly, the last contract

Quick had signed expired in April

of 1998, but May contended that

the starting time period for her

noncompete provision began when

she departed the company in

2000. This agreement resulted in

the restraining order prohibiting her

from joining Penny until a trial to

determine a final outcome. The trial

never took place. 

It is important to understand that

not all noncompetes are alike.

Some list specific companies the

executive is prohibited from joining.

The theory is that these contracts

are more likely to be enforceable

than those that prohibit

Òemployment with any other retailer

we view as a competitorÓ. This is

because broader noncompete

language has been viewed (with

some case law backing) as less

enforceable, if they effectively block

someone from earning a living in

their chosen field. That said, May

Department Stores has led the

industry with very broad language

in their noncompete provisions and

has successfully enforced those

provisions, through court action

when it deemed necessary. If an

executive under contract with May

is either released or resigns their

position, the company has the

option to pay the executive, at full

salary, not to work at what it deems

a competitor, for the length of the

noncompete provision, which is

often up to two years. While this

sounds fair and perhaps even

appealing to some, most human

beings naturally want to work,

contribute and be productive. 

We have yet to meet an executive

who wouldnÕt gladly give up 

being paid to do nothing in order 

to go back to work and be a

productive contributor.

The Case for
Noncompete Provisions

Companies that use noncompete

provisions explain their rationale

and thought process as follows:

1. The retail industry is highly

competitive and success

depends on a myriad of factors,

including our ability to attract,

train and develop, and retain a

top quality and stable executive

work force.

2. We invest the time, money,

training and support to build a

strong executive team, which

gives us competitive advantage.

3. Our senior executives have

access to and utilize propri-

etary information, systems 

and programs.

4. This information, and these

systems and programs are

confidential and could cause

substantial and irreparable harm if

shared or given to our competitors.

5. To protect our company and its

shareholders, we have the

responsibility to put into place

tools that serve to protect the

confidentiality of such

proprietary information.

6. Our executives sign these

agreements of their own free

will, in exchange for generous

compensation and our

commitment to grow and

develop them within 

our organization.

These arguments have been

effectively made and upheld in
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various courts. May, Federated and

others have been able to enforce

noncompetes on their legal

strength, but they are obviously

effective when going against

individual executives who do not

possess the same level of legal

and financial resources. In addition,

their aggressive posture on this

issue has led many hiring

companies to simply avoid

candidates with noncompetes.

Most will move on to candidates

without noncompetes as they do

not wish to engage in the court

battle, even if they feel they could

win on the legal merits. However, in

an important exception, in June

2003, Victoria’s Secret Stores filed

suit against May Co., which was

seeking to block their efforts to

recruit Mark Weikel, former

chairman of May’s Houston-based

Foley’s division. Weikel, had been

offered a senior-level position at

Victoria’s Secret. In the suit, they

contended that Foley’s was not a

competitor to Victoria’s Secret and

therefore hiring Weikel did not

constitute a violation of

noncompete restrictions written

into Weikel’s contract at Foley’s. A

court date has been set for early

October 2003 and we will be most

interested to see if both companies

actually argue the issues in the

courts. The resulting ruling could

have substantial impact on the

viability of the broad noncompete

provisions that have become 

so prevalent.

The Case for
Moderation

In a short

period of time,

noncompetes

have risen from

obscurity to

making a

significant impact

on our industry.

From the

Seventies, Eighties and into the

Nineties, executives often moved

from one company to another,

broadening their skill set, gaining

new and different perspectives and

bringing “fresh eyes” and passion

to their new employers. How did

this industry survive in the pre-

noncompete era? We would argue,

just fine. The vast majority of

executives who today lead the

largest retail and wholesale

manufacturers have worked for a

number of companies on their way

to the top.  We think this is good

for the companies they run.

Noncompetes, as they are currently

worded, structured and enforced,

will eliminate the ability of

companies to populate their

executive work force with talent

from diverse and

different

backgrounds.

The debate now

needs to focus

on what good

versus what

harm is occurring

to individual

companies and

to the industry

due to the

extreme restrictiveness of non

competes, as they currently exist.

We understand that some form

of noncompete provision at certain

levels and in certain industry

sectors has viability. However, the

breadth, scope and duration of

these provisions have, in our view,

become overly restrictive. For a

$15 billion corporation to prohibit

Noncompete Provisions



7

someone from working in any

company that sells $25 million in

any similar product category is

taking the noncompete concept to

an extreme. This scope and

breadth effectively bars the

executive from working in the

general retail industry. Furthermore,

and to the heart of the matter, we

must ask the question, ÒWhat kinds

of secrets does a GMM possess

from, say a Federated, that would

cause Ôsubstantial and irreparable

damageÕ to Federated should that

executive accept a position at, say

The Limited? And if they do indeed

possess secrets, at what point do

those secrets lose meaning? After

6 months? One year? Two years?

And if they possess these secrets

and must be prohibited from

working in the retail industry for up

to two years, what about the

secrets known to DMM level

executives? How about Buyers?

What about the executive

secretaries? Other non-merchant

functions? At what point does this

get plain foolish?  And what kind of

Òsubstantial and irreparable

damageÓ has occurred at these

companies? Each clearly has

experience with executives leaving

to go to other companies and each

has experience in hiring executives

from other companies. Limited has

executives from Gap and vice

versa. Ann Taylor has executives

from J Crew and vice versa. Bed

Bath and Beyond has executives

from Linens N Things and vice

versa. May has executives from

Federated and vice versa. Etc, etc.

Has this helped or hurt these

companies and the industry in

general? We would argue that a

balance of internal promotions and

external hiring is good and healthy

for a company. It keeps internal

executives motivated because of

advancement opportunities and

also brings new and much needed

fresh perspectives to each

company. Importantly, it allows

companies to continually

benchmark their own talent pool

with what exists on the outside.

The reality is that the

proliferation of noncompetes

creates an industry-wide culture of

Òindentured servitudeÓ among

executives. It is fundamentally

altering executive movement and

will fundamentally alter the

composition of talent within

companies. By their very definition,

noncompetes are anti-competitive.

Worst of all, the Òera of

noncompetesÓ has led to a

significant number of disgruntled,

unhappy and/or disillusioned

executives who, feeling trapped,

trudge into their jobs, unmotivated

and bitter, providing just enough

mediocre performance to insure

the perpetuation of their position.

The result is an industry where

more and more of its senior

leadership feel trapped, having lost

passion and creativity to move this

industry forward.

We believe that companies have

the right to protect bona fide

ÒsecretsÓ from direct and obvious

competitors. But the time has

come for all companies to re-

examine and get realistic about

defining three major components

related to noncompetes. 

They are: 

Scope of ÒCompetitionÓ Ð

We all know Federated competes

with May. Restrict noncompete

provisions to the companies that

are the obvious competitors. 




